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Program outcomes/program specific outcomes  

Programmes 
 

Undergraduate 

B.A. (Govt. Aided): 

Admissions to BA-I classes is done through the combined UGAT test conducted by the 
University of Allahabad. 

Courses offered- 

• Ancient History and Archeology 
• English 
• Education 
• Economics 
• Hindi 
• Music Vocal 
• Music Tabla 
• Philosophy 
• Political Science 
• Sociology 
• Sanskrit 

Post-Graduate 

Admissions to M. A Semester I classes is done through the combined PGAT test conducted by the 
University of Allahabad. 

M.A. in Economics 

M.A. in Sanskrit 

M.A. in Hindi 

M.A. in Geography 

Doctorate 

Admissions to D. Phil programme is done through the combined CRET test conducted by the 
University of Allahabad. 

D.Phil (Sanskrit)  



Program Outcome of B.A. 

The College runs Undergraduate Programme in Humanities, Languages and Literatures and Social 
Sciences with the vision to ensure quality education among students comparable to global standards 
and to nurture an understanding of the human societies and concern, and to develop socially 
responsible citizens by promoting a holistic development of students’ personalities through academic 
and extra-curricular activities. 

The Hindi, Sanskrit and English literatures taught at the College are designed by the University of 
Allahabad with inputs from college teachers to provide an understanding of representative texts. The 
courses aim to educate its students on the representative writers of the different languages while 
tracing the history and development of the language over time. The aim is to develop an analytical 
approach towards the understanding of text from various socio-cultural milieu and to gain a wide base 
of knowledge from diverse lands. The students gain an understanding of importance of Indian 
literature in the context of the world scenario.  The course helps the students in developing an 
understanding of the various theoretical approaches to studying literatures and languages as well as 
to learn the technicalities that make great literature. The curriculum is designed to boost literary and 
artistic creativity by holding self-composed poetry, story and essay writing competitions, wall 
magazines, posters, slogan competitions and power point presentations.  

Regular workshops and lectures on communicative English and Spoken Sanskrit as well as on 
journalistic writing are held to promote employability and skill development. The courses equip 
students for a better future in the job market by teaching them the current trends and techniques of 
the subject. 

The Humanities and Social Sciences courses of Ancient History, Culture and Archaeology, Education, 
Economics, Geography, Philosophy, Political Science, Sociology are designed to achieve an outcome 
of better understanding of the exchanges in the society— educational, cultural, economic as well as 
philosophical. The curriculum designed aims to infuse analytical and critical empathy, compassion, 
virtues, and value education to mould the students into socially responsible citizens. The programs 
prepare students for higher learning programmes by providing conceptual clarity and in-depth 
knowledge to widen their horizons. The social sciences programmes ensure on-site learning and 
experience through surveys, data collection and analysis to provide a solid knowledge base to the 
students. Various minor social research projects are undertaken by the various department under their 
programme curriculum to study emerging trends in the modern society at both the local and global 
level. The programme intends to achieve an outcome of promoting research culture and aptitude by 
exploring knowledge independently.  

The various extension activities, value-added programmes and add-on programmes run along with 
the prescribed curriculum prepares the students for the competitive job markets by training and 
counselling them for competitive exams, one-day exams and other career options. Evaluation of earlier 
knowledge paradigms as well as training in current trends in socio-cultural and geo-political scenarios 
equip students for the competitive job markets. The programmes have a high success rate in 
promoting empowerment of women and other weaker groups, and ensuring global competency in 
their respective subject-fields. 

Program Outcome of M.A. 

The Faculty of Arts runs Master courses in four subjects—Economics, Geography, Hindi and 
Sanskrit— that have a high demand among the students of the College. While the undergraduate 
courses provide solid foundational knowledge and conceptual clarity, the students are trained in the 



Master’s programmes to take up their respective subjects in a more serious manner. The students are 
taught to identify and analyze problems of their subject on the basis of research literature reviews, 
complex theories and theoretical approaches to any text or academic problem. The courses aim at an 
outcome of helping students understand the complex and intricate relationships between various 
institutions of societies and issues, problems & challenges of Indian economy, geography, politics and 
imagination. The Masters courses aims at updated the informational and learning basis of the students 
to bring them at par with the best universities in India and well as globally. 

B Com. (Self-Financed): 

Admissions to B Com-I classes is also done through combined entrance test for commerce 
conducted by the University of Allahabad. 

A) Programme Outcome  

• The all-inclusive outlook of the course provides students with learning experiences that 
help instill deep interests in learning commerce; develop broad and balanced knowledge 
and understanding of key concepts, principles, and theories related to commerce; and 
equip students with appropriate skills of analysis to tackle issues and problems in the 
field of commerce. 

• The focused curriculum provides students with the knowledge and skill base that would 
enable them to undertake further studies in commerce and related areas or in 
multidisciplinary areas that involve basic concept of commerce and help develop a range 
of generic skills that are relevant to wage employment, self-employment and 
entrepreneurship. 

• Completing three years for Bachelors in Commerce (B.Com) program,  would develop in 
students the ability to apply the knowledge and skills they have acquired to the solution 
of specific theoretical and applied problems in commerce 

 

B) Programme Specific Outcome   

• Students will gain thorough systematic and subject skills within various disciplines of 
Commerce vis-a-vis Accounting, Law, Economics, Finance, Auditing, Marketing, HRM, 
Banking, Insurance.  

• Students will be able to recognise features and roles of businessmen, entrepreneur, 
managers, consultant, which will help them to possess knowledge and other soft skills 
and to react aptly when confronted with critical decision making. 

• Students will learn relevant career skills like effective communication, decision making, 
problem solving, applying both quantitative and qualitative knowledge to their future 
careers in commerce.   

• Students will be able to prove proficiency with the ability to engage in Professional 
exams like CA, CS, CMA, CPA, MBA, B. Ed, etc., as well as in competitive exams like 
Banking, Insurance 



• Students will be able to do higher education and research in the field of commerce, 
finance, HRM, Marketing etc. 

 

C) Course Outcome 

B. Com I 

Accounting  

• To enable the students to learn principles and concepts of Accountancy.   

• Students are enabled with the Knowledge in the practical applications of accounting. 

Business Law  

• To enable the students to be well versed in basic provisions regarding legal frame work 
governing the business world.   

• To equip the students with the basic concepts, terms & provisions of Mercantile and 
Business Laws.  

•  To develop an awareness among the students regarding these laws affecting trade 
business, and commerce 

Business Economics  

• To provide students, knowledge of Micro Economic concepts and inculcate an analytical 
approach to the subject matter.   

• To arouse the students, interest by showing the relevance and use of various economic 

theories.  

• To apply economic reasoning to solve business problems. 

Business Communication  

• To develop oral and written communication skills of the students so that their 
employability enhances.  

•  To develop overall linguistic competence and communicative skills of students 

• To develop awareness regarding new trends in business communication, various media 
of communication and communication devices 

Money, Banking, and Foreign Exchange 

• To familiarise the students with the fundamentals of banking and thorough knowledge 

of banking operations.  



•  To build up the capability of students for knowing banking concepts and operations.   

• To make the students learn issues relating to foreign exchange 

Business Organisation and Management  

• To make the students understand the concept & functions and importance of 
management and its application.  

• To make the students understand principles, functions and different management 
theories. 

• To enlighten with nature and scope of business organisation 

B. Com II 

Cost Accounting 

• To help students understand Basic Cost concepts, Elements of cost and cost sheet.  

• To provide knowledge about difference between financial accounting and cost 
accounting.  

• To enhance student’s capability to apply theoretical knowledge in practical situation 
related to Contact & Job Costing, Standard Costing and Operating Costing 

Business Statistics  

• To provide practical exposure on calculation of measures of average and dispersion 

• To provide practical exposure on calculation of measures of correlation and regression 

• To introduce the students about the concept of Index number  

• To provide practical exposure on calculation of trend analysis 

Auditing 

• To enable the students to be well versed in the fundamental concepts, types and 
methods of Auditing 

• To be well versed in Accounting and Auditing standards 

• Comprehend the knowledge about appointment of auditor, their rights and duties. 

Company Law  

• To impart students with the knowledge of fundamentals of Company Law and provisions 
of the Companies Act of 2013.   

• To apprise the students of new concepts involving in company law regime. 



Business Environment 

• To make the students aware about the Business and Business Environment, the changes 
therein and its impact 

Business Finance 

• To enable the students to get inputs on Financial Markets and its various segments.   

• To give the students and understanding of the operations and developments in financial 
markets in India 

B. Com III 

Income Tax 

• To enable the students to be well versed in the fundamental concepts and different 
aspects of tax.  

• Students can understand Income Tax system properly, and can get the knowledge of 
different tax provisions.   

• To give knowledge about preparation of Audit report, Submission of Income Tax Return, 
Advance Tax, and Tax deducted at Source, Tax Collection Authorities under the Income 
Tax Act, 1961. 

Corporate Accounting 

• To enlighten the students on the accounting procedures followed by the Companies.   

• To make aware the students about the valuation of shares. 

•  To impart knowledge about holding company accounts, amalgamation, absorption and 
reconstruction of company 

Marketing Management 

• To enable the students to gain the practical knowledge and the tactics in the marketing.   

• To study and critically analyze the basic concepts and trends in Marketing. 

• To be aware of the recent changes in the field of marketing 

Human Resource Management 

• To aiming to enable the students in Human Resources Management  

• To introduce the students about placement and training  

• To facilitate the knowledge about performance appraisal and different methods  

• To provide an idea about different compensation policies 



Insurance and Risk Management 

• To make the students understand the concept & functions and importance of Insurance 
and Risk management and its application.  

• To make the students understand principles, functions and different Insurances- Life, 
Fire and Marine. 

• To enlighten with nature and scope of present Insurance law in India 

• To comprehend Insurance salesmanship, Insurance risk management 

Diploma  

Diploma in Computer Application (DCA):  1 Year Course 

Admissions to DCA is done through Combined Entrance Test conducted by the Institute of 
Professional Studies, University of Allahabad. 

Certificate 

1. Certificate in Computer (CCC/CCA) -  3 Months Course  
2. Certificate Course in Web Designing (CWD) 3 Months Course 
3. Tally Accounting Package    2 Months Course  

 
 
Learning Outcomes: 
 

• Students will learn to use and configure essential office applications including word 
processing, spreadsheets. 

• Students will develop a basic understanding of technologies and protocols used on the 
Internet, and how to effectively use Internet tools technologies including current web-
based applications, e-mail, and social networking tools, developing searching strategies; 
and basic web authoring. 

• Demonstrated a basic understanding of computer hardware and software. 
• Demonstrate basic level of competency in programming and logic skills. 
• Understand the principles and methodologies of web-based applications development 

process. 
• Present conclusions effectively, orally and in writing. 
• Use productivity software effectively (spreadsheets, database software, and project 

management software). 
• Demonstrate the ability to apply application software in an office environment. 

• Students will learn to document their work, write clearly and appropriately in an 
Information Technology context, respect user’s data, including backup and security, and 
to think through the ethical consequences of Information Technology decisions. 

• Use modern tools, innovation in technology, methodology for development of project 
and presentation 

• Women upliftment through Professional education, ICT awareness and knowledge to meet 
the challenges ahead. 



• To improve Communication Skills for employability, Use of ICT and Awareness of modern 
job avenues. 
 

 


